EVENTS ARE IMPORTANT FOR

MULTIPLE REASONS

v Build & Celebrate Community
v Drive Economic Impact
v' Raise Community Profile

v Drive Repeat Business

San Jose supports a range of cultural and sporting events
that reflects the unique characteristics and interests
of the community



GOAL: ECONOMIC IMPACT TOOL

o Standardized Calculator Tool—credible methodology,
used consistently

« Adaptable to diverse events and festivals

o Expertise: SportsEconomics, LLC

e Partners: CVB, Sports Authority, six event producers
e Surveyed six recent events to secure benchmark data

e Three of the six events are new events to San Jose with 2
years or less experience



RECOMMENDED METHODOLOGY IS

CREDIBLE AND CONSERVATIVE

Start: Total Attendance

Subtract: Multiple visits by e Counts spending by
Attendees “Relevant Visitors” only
toward economic impact

Equals: Number “Unique Attendees”
Subtract: Local residents

Equals: Number of “Unique Visitors” * Views local Spendmg as

Subtract: “Time-Switcher” Visitors substitutionary

Subtract: “Casual” Visitors * Methodology will be
Subtract: Visitors who are both regularly re-calibrated to
Time-Switchers/Casual ensure accuracy

Equals: “Relevant Visitors”




6 PRIMARY SURVEYS: COLLECT BENCHMARK

DATA & SHOWCASE METHODOLOGY

- San Jose Grand Prix (July 28-30, 2006)

- ZeroOne San Jose (August 7-13, 2006)

- Jazz Festival (August 17-20, 2006)

- Tapestry Arts Festival (September 2-4, 2006)
- Mariachi Festival (October 6-9, 2006)

- Rock n Roll Half Marathon (October 8, 2006)

Standardized survey form across all events



TOTAL ECONOMIC IMPACT OF SIX EVENTS

Total Attendance 505,600
Number of “Relevant Visitors” 132,600
Relevant Visitor Spending Outside the Event $29,968,900
Relevant Visitor Spending Inside the Event $10,010,900
Corporate/Team/Media/Vendor Spending $5,281,100
Total Direct Spending $45,261,000
Indirect Spending $28,885,000

Total Economic Impact| $74,146,000

In this model, spending by locals is not “counted”, nor is
spending by visitors in town for another reason.




Direct spending activity related to the
events resulted in a $44.2 million increase
In resident income levels
and supported 1,280 FTE jobs.



SUMMARY OF EVENT RESULTS

Economic Impact | City Fiscal Spending By
from Outside Impact Local

Visitors Residents/Others
Rock n Roll Half $16.4 million $554,900 $5.5 million
Marathon
San Jose Grand Prix $23.6 million $559,000 $19.9 million
San Jose International $1.5 million $22,600 $16.2 million
Mariachi Festival
San Jose Jazz Festival $10.9 million $312,400 $6.1 million
Tapestry Arts Festival $12.4 million $251,400 $24.0 million
ZeroOne San Jose $9.3 million $225,500 $4.0 million
Total $74.1 million | $1.9 million $75.7 million




ROCK N ROLL HALF MARATHON

Total Attendance 63,000

Number of “Relevant Visitors” 23,700

Relevant Visitor Spending Outside the Event $8,733,000

($368 for Trip)

Relevant Visitor Spending Inside the Event $1,654,600

($70 for Trip)

Corporate/Team/Media/Vendor Spending $246,100

Direct Spending $10,633,700

Indirect Spending $5,846,200
Total Economic Impact $16,479,800




ROCK N ROLL HALF MARATHON FINDINGS

» 78% of survey respondents were visitors to San
Jose

* 39% booked their hotel through the event website;
19% through other “online” method

» Typical visitor spent $162 per day outside the
event, $70 inside the event area

« On average, visitors spent $438 during their trip to
San Jose

* Direct spending generated about 304 FTE jobs
and $10.6 million in resident income



SAN JOSE GRAND PRIX

Total Attendance 117,600

Number of “Relevant Visitors” 21,700

Relevant Visitor Spending Outside the Event $6,104,700

($282 for Trip)

Relevant Visitor Spending Inside the Event $3,543,100

($164 for Trip)

Corporate/Team/Media/Vendor Spending $3,749,300

Direct Spending $13,397,100

Indirect Spending $10,227,700
Total Economic Impact $23,624,800




SAN JOSE GRAND PRIX FINDINGS

* 58% of survey respondents were visitors to San Jose

 The average household income of visiting attendees was
$109,500 (64% above the Bay Area median)

e Average age: 42

» Typical visitor spent $126 per day outside of the race, and
$164 inside the track area.

e On average, visitors spent $446 during their trip to San
Jose.

 Direct spending generated about 362 FTE jobs and $12.8
million in resident income

e 9500 of visitors rated their visit to San Jose as “Excellent”
or “Good”



SAN JOSE INTERNATIONAL MARIACHI FESTIVAL

Total Attendance 34,500

Number of “Relevant Visitors” 7,600

Relevant Visitor Spending Outside the Event $520,000

($69 for Trip)

Relevant Visitor Spending Inside the Event $456,900

($60 for Trip)

Corporate/Team/Media/Vendor Spending $13,000

Direct Spending $989,900

Indirect Spending $528,600
Total Economic Impact $1,518,500




SAN JOSE INTERNATIONAL MARIACHI FESTIVAL

« 39% of survey respondents were visitors to San Jose

 The average household income of visiting attendees was
$61,500 (10% below the Bay Area median)

e 80% of visitors listed Mariachi Festival as the primary
reason for their trip to San Jose

» Typical visiting spends $62 per day outside the Festival,
and $60 inside the Festival.

e On average, visitors spent $129 during their trip to San
Jose

e Spending generated about 28 FTE jobs and $959,000 in
resident income



SAN JOSE JAZZ FESTIVAL

Total Attendance 76,000

Number of “Relevant Visitors” 27,000

Relevant Visitor Spending Outside the Event $5,555,700

($206 for Trip)

Relevant Visitor Spending Inside the Event $715,100

($26 for Trip)

Corporate/Team/Media/Vendor Spending $260,800

Direct Spending $6,531,600

Indirect Spending $4,353,000
Total Economic Impact $10,884,700




SAN JOSE JAZZ FESTIVAL FINDINGS

* 71% of survey respondents were visitors to San Jose (17%
from out of state)

 50% of attendees came to multiple days

» Average household income of visiting attendees was $93,700
(40% above Bay Area median)

* Visitors skewed older; 40% of visitors were over age 55.

» Typical visitor spent $107 per day out the the Festival, and
$26 inside the Festival area

e On average, visitors spent $232 during their trip to San Jose

 Direct spending generated about 191 FTE jobs and $6.4
million in resident income

e 96% of visitors rated their visit to San Jose as “Excellent” or
“Good”



TAPESTRY ARTS FESTIVAL

Total Attendance 130,000

Number of “Relevant Visitors* 36,700

Relevant Visitor Spending Outside the Event $5,195,900

($141 for Trip)

Relevant Visitor Spending Inside the Event $3,020,100

($82 for Trip)

Corporate/Team/Media/Vendor Spending $56,500

Direct Spending $8,272,500

Indirect Spending $4,089,100
Total Economic Impact $12,361,600




TAPESTRY ARTS FESTIVAL FINDINGS

* 40% of survey respondents were visitors to San Jose
* 75% of visitors came for a single day
e 55% of attendees were over 45 years old

* 66% of visitors listed Tapestry Arts Festival as the primary
reason for their trip to San Jose

» Typical visitor spent $74 per day outside of the Festival and
$82 inside the Festival

e On average, visitors spent $224 during their trip to San Jose

e Spending generated about 239 FTE jobs and $8.0 million in
resident income

e 90% of visitors rated their visit to San Jose as “Excellent” or
“Good”



ZEROONE SAN JOSE

Total Attendance 84,600

Number of “Relevant Visitors” 15,900

Relevant Visitor Spending Outside the Event $3,859,700

($243 for Trip)

Relevant Visitor Spending Inside the Event $621,200

($39 for Trip)

Corporate/Team/Media/Vendor Spending $955,400

Direct Spending $5,436,200

Indirect Spending $3,840,300
Total Economic Impact $9,276,600




ZEROONE SAN JOSE FINDINGS

« 70% of attendees came for more than a single day; one-
third were from out of state.

o Attendees skewed younger; 56% of attendees were
between the ages of 25 to 44

 The average annual household income of attendees was
$76,400 (15% above Bay Area median)

» Typical visitor spent $123 per day

« On average, visitors spent $282 during their visit to San
Jose

 Direct spending generated about 157 FTE jobs and $5.3
million in resident income

e 849% of visitors rated their visit to San Jose as “Excellent” or
HGOOdH



SAMPLE ECONOMIC IMPACT SURVEY

v the timee 1o Gl out this event questionmaine. Y our

Ihe City of San Jose and the Event crganizess wendkd like 1o thank you for taks
at Al data provaded will be veed exclusavely for

responses will be uselul i helpang us estimate the economic impace of this e

these purposes. By completing this survey, you will be entered to win a replica San ose Sharks jersey!

L How many peaple are in your immediate traveling party®
2 Are you allibated with the City of San Jose oe the event organizers m an o fficial capacity?
Ciiy/ Event Employes Aecha Rep Vendor Mer affilistion / Spectains Cither

3 lacluding thes event, what days of the Playoffs ded you attend®  Please crcle all that apply.

Thuesday Saturclay Eomelay

4 What events did you attend whie particpating in this event? Please circle sll that apply.

Bantam AA 1aAA 1aAAN IBAA 1BAAA

S What s vour esidentisl zip code®

VISITORS TO THE CITY OF SAN [0OSE

RESIDENTS OF THE CITY OF SAN JOSE

Maote please skip to Question 14

Mote: Ifvoy are A RESIDENT of Sap Josg, plesse skip to Question 12 on the other side of this page

6 Would vou have visted San Jose this weekend of this event were not taking place? O Yes O MNe

Primary reason for tap 1o San Jose:

Antend thas event Pusmess Pleasare /Y acation Oither

& How long will you be visiting San Jowe?  Davls) Mighiti=)

9 Doesthis visit to San Jose replice any other past/ fture visit to this area within the previows/next § months=
O Yes O Mo

IEYES, how long woukd you have staved for the vist you are replacing? [hav(s) MNaphts)

1k Whike visiting San Jose for this eveat, how many people m yous pasty will you be paying for, inchucing yoursel(?

11 Whale visiting San Jose, how much do you plan o spend DALY within the cirg of SAN JOSE for ALL members of your

party on the Bllowing? (11 expeadatures ase sharsd, plesss seport anly those which ase your respansidaliy |

Lodpmy % Entertainment 1
Foad/Beverags g ., maseurns, nightkfe, ete)

|{J.II.1|'|||r| abon g ‘.'|h;:-|\|\mg %
{renital car, pas, bis] Misc (hps s u, seryice araff, othedd §
Parlang g

Evene-Relatest  (spending within the lee Arena)

lickeis ] Concessions ]
Merchandise g Uither &

Please continue survey on other side of page.

2 While engaging in event activibes, how many people in your party will you be paymng fos, mcluding poursdi®

13, Whle pascipaing n event acimnizes, how much do vou plan o spend DATLY within the ey of SAM JOSE for the above
group an the follewing dunng this tmeframe than if the event were not m wan? (15 expendinures ase shared, please repont
only those which are vour responsaality)

Food /Beverage

|'ra.r|-=||c;l|.1l||-n 1 (g e, naghtlife, etc.)

(rental car, pas, busj Shopping 1

Parlang, £ Misc. (tips o valets, service stsff, athec) 1

Event-Related:  (spending within the lee Arena)

Lickets & eSS 1

Merchandise 4 Oither .1

14, What 15 your age? O Undes 18 O 1424 0O 25.34 O 5544 O 45-54 0 55+

15, Please mdicate vour snnual household income:

O <5 } 0O 550, 74,999 00,000

O 5125 foll-5149, 900 O $150,000- 5174, 5% O3 175,006 - §199, 90
6. Primary lodging while visiting San Jose:

Hlotel/Motel Pervate home RV Onher

1 you stayed m a Hotel/Motel, please mdicate name of Hotel/Motel franchase

17, Primary mede of transportation wed in petiing 1o San Jose:

Persomal Cas/Track RV Plane Rertal Car Pz T'rainy Criher

Thank you for your time and eooperation!
Flease provade vour contect mformation where you can be reached I you have won the random deawing, we will contact you ne

later than March 31, 2007, If you have not won, we will destroy youe contact information amd it will not be used for any othe

U

Email{ Phone



ECONOMIC IMPACT TOOL

@ E - @ [ X @ |;_| https: v, eibocl, comy'SandosefLogin ﬁ;l @ Go ||_CJ, | = R

User: sanjose =]

crry or Economic Impact Tool Leacut

hange Password
SAN JOSE Festivals & Events s

CAPTTAL OF SILICON VALLEY Heln a’

Enter Data

* Required

Event ¥ear# |Se|ecWear vl
Event Location™ ISeIectVenue "I
Event Type* |Select Type =

Estimated Attendance™® i

2% of Attendees Who are \Wisitors | %

% of Attendees Staying Qvernight | 24

Event Mumber of Days™® |1 v|

Vendors Seling Food T ves & Mo

s Food Taxed? ©ves & No

vendors Selling Merchandise € yes & Mo

Iz Merchandise Taxed? © ves & No

Iz Event Ticketed? vyes & No

Average Ticket Price $!
Submit Form |

Spn';f-s_l_f-g:?ﬁ\omics_’ ) © Copyright 2006 by SportsEconomics, LLC (www . sportseconomics.com) LI



RETURN ON INVESTMENT

Community | City Investment | Leverage of
Economic in the Event City $
Impact (one year)

Rock n Roll Half Marathon $16.4 m $130,500 126.3
San Jose Grand Prix $23.6 m $2,282.000 10.4
San Jose International $1.5m $119,2001 12.7
Mariachi Festival
San Jose Jazz Festival $10.9 m $60,4001 180.2
Tapestry Arts Festival $12.4 m $31,9001 387.7
ZeroOne San Jose Festival $9.3 m $381,9002 24.3

1 City investment figure includes city “Festival, Parade & Celebration Grant, but excludes city “Unrestricted Operating Grant.” These
Operating Grants were: $71,116 for Jazz Festival, $49,211 for Tapestry Arts and $71,728 for Mariachi Festival.

2

Investment figures are for 12-month period associated with each event year, except for the inaugural ZeroOne San Jose which

includes all City support for planning and implementation since FY 04-05 and contracted support for two city-initiated artworks and

performances.




