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Benefits of Retail

Fund City Services

Place Making

Urban Planning

Serve Resident
Needs

Retail Development

•Community Identity

•Heart of Community

•Civic Pride

•Entertainment
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8 Types of Retail Centers
1. Neighborhood Center

2. Community Center

3. Lifestyle Center

4. Power Center

5. Theme/Festival Center

6. Outlet Center

7. Regional Center

8. Super-Regional Center

1. Neighborhood Center

Supermarket
Example

30-150
Sq. Ft (,000)

1 ½ - 2 Convenience
Market draw (miles)Concept



3

2. Community Center

General 
Merchandise, 
Convenience

Concept
Discount 
Department 
Store, Grocery

Example
3-6100-350

Market draw (miles)Sq. Ft (,000)

3. Lifestyle Center

150-500
Sq. Ft (,000)

8-12Apparel, home, 
entertainment, 
grocery, food

Upscale national 
chain specialty 
stores

Market draw (miles)ExampleConcept
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4. Power Center

Home improvement, 
discount dept., 
warehouse club, 
office, electronics

Example
5-10250-600Dominant anchors, 

few small tenants, 
“Category Killers”

Market draw (miles)Sq. Ft (,000)Concept

5. Theme/Festival Center

Leisure; tourist-
oriented; retail 
and service 

Example

varies 80-250Leisure, tourist 
oriented, retail and 
entertainment

Market draw (miles)Sq. Ft (,000)Concept
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6. Outlet Center

Stores operated 
by 
manufactures

Example
25-7550-400Outlet stores

Market draw (miles)Sq. Ft (,000)Concept

7. Regional Center

400-800
Sq. Ft (,000)

5-15Department Stores, 
Fashion Appeal, 
Full line department 
store

General 
Merchandise, 
fashion

Market draw (miles)ExampleConcept
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8. Super-Regional Center

Fashion Appeal, 
Full line 
department store

Example

5-25 1.2 Million +Similar to 
Regional Center, 
larger, more 
variety

Market draw 
(miles)

Sq. FtConcept

Retailer Location Considerations
• Population density

• Income levels

• Education levels

• Ethnicity of the market

• Barriers to entry

• Growth and trends
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Retailer Location Considerations

Retailer Location Considerations
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Retailer Site Considerations
• Parking (amount and ease)

• Traffic, Access, circulation 

• Visibility (grades, landscaping, signage)

• Site plan design

• Daytime and evening population

• Co-tenancy (project or area)

• Parking (amount and ease)

Key Trends in Bay Area 
Retail Development

• The urbanization of suburbia 

• Mixed-Use

• Re-use of real estate/redevelopment
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Bay Area Retail 
Development Challenges

• Availability of land 
• Land values
• Construction costs
• Entitlements

– Traffic
– Competition
– Community concerns/interests
– Time


